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Consideration on makeup behavior and personality

Abstract : Applying cosmeltics is something we all do every day. There have been no penetrating discussions
about cosmetic application being a specific reality both socially and culturally. Cosmetic application is not an
abstract behavior, but instead a concrete, social, and cultural phenomenon. Also, it is a form of behavior and
criteria of value that links with all elements of society, culture, and psychology, as well as a custom based on
that. Personal character and social lifestyle affect the facial expression and attractiveness. And the application
of cosmetics, which emphasizes that and is conducted with intent, is a result produced by society and culture,
and a projected plan.

Key words : cosmetics, makeup, appearance, behavior, personality
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