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We acknowledge the Traditional Owners and their custodianship of the lands on which we meet today. On behalf of UQ, we 

pay our respects to their Ancestors and their descendants, who continue cultural and spiritual connections to Country. We 

recognise their valuable contributions to Australian and global society.  
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 Stream 4.5: Women, Social 
Norms and Relationships 
 
Zoom Link:  
https://uqz.zoom.us/j/81827
165533 

Chair: Natsuko Akagawa 
 
4.5 Everyday Multiculturalism in Japan and Australia: Intersections of nationality, ethnicity and identity  
The topic of multiculturalism is becoming increasingly relevant in the current age of transnational mobility 
and superdiversity. This panel aims to continue the conversation by exploring how understandings of 
nationality, ethnicity, race and identity in Japan and Australia are shifting in popular discourse and at the 
everyday, micro level. We position our panel in-between the contexts of Japan and Australia to demonstrate 
the diverse ways in which multiculturalism manifests across borders, such as in our everyday speech, cuisine, 
and social media use. In doing so, we are working to highlight how existing discourses and spaces of 
multiculturalism intersect with everyday individuals, including Japanese Australians, Japanese minority 
communities, and the emerging Pakistani community in Japan and Australia.  

First, Associate Professor Yamashita (Kanto Gakuin University) will use a sociolinguistic approach to  explore 
how Pakistani flags in Japan and Australia are used to represent a Pakistani diasporic identity in offline and 
online semiotic landscapes. Then, PhD candidate Miss Wilkinson (The University of Queensland) will use the 
concept of Everyday Multiculturalism to present on how mixed Japanese youth in Australia interpret 
discourses of multiculturalism in Australia and tabunka kyosei (lit. ‘multicultural coexistence’) in Japan. 
Finally, Masters graduate Miss Iigo (University College London) will use multimodal Critical Discourse Analysis 
to analyse the recent Nike Japan advertisement and question whether the ad reinforces or rejects racism 
towards minority communities in Japan. 

 
Anti-racism and Decontextualisation of Minorities: A multimodal Critical Discourse Analysis on Nike Japan's 
(2020) promotional video 
Mimoe Iigo (University College London) 
 
The present study investigates an anti-racist video advertisement released by Nike Japan (2020), adopting 
multimodal critical discourse analysis. It aims to probe whether the advertisement that nourishes the idea of 
anti-racism can successfully reproduce the depiction of minorities in Japan or decontextualise it. This is 
worthwhile to explore since the advertisement seemed to have drawn laypeople's admiration in terms of its 
content and its discursive nature appeared left undiscussed. The analysis is informed by two theories of 
language, as knowledge formation (Heller and McElhinny, 2017) and as a resource (Sabaté, 2014). With a 
multimodal social semiotic approach (Kress, 2010), the agency of the designers is discussed. To substantiate 
my arguments, the voices of the minorities who are excluded from the video are introduced. The findings 
demonstrated that driven by capitalist interests, certain minorities are intentionally chosen to be presented 
to create an 'instant image'. This can establish the distinction between 'good' and 'bad' minorities, thus 
creating the continuum from the 'majority 'of minorities to the 'minority' of minorities. Accordingly, I argue 
that the anti-racist advertisement purported as the discourse of anti-racism, in reality, decontextualises the 
minority realities in Japan. The implication urges for the reconsideration of discourses of anti-racism by 
stopping the romanticism towards it. In doing so, a critical approach may hold tenets in draw ing people’s 
attention to the role of a multimodal ensemble to halt reproducing existing social inequality.  
 
Mimoe Iigo graduated from Gakushuin University with a Bachelor of Arts in English literature and Cultures in 
2020. She has completed the Master of Arts in Applied Linguistics programme at the Institute of Education, 
University College London (UCL), and is anticipated to receive the Master's degree in December 2021. 
Mimoe's research is underpinned by the social semiotic theory of multimodality (Kress, 2010) and discourse 
studies. Her MA dissertation compared two diversity advertisements in Japan (Nike Japan, 2020; Saleseforce, 
2020), employing a multimodal critical discourse analysis and the theory of intersectionality. More precisely, 
the study investigated how diversity is commodified as a discourse strategy. Having been interested in critical 
approaches to language and inequalities, Mimoe's research interests encapsulate Japan's multiculturalism, 
neoliberalism, globalisation and multimodal communication. As a Japanese-English bilingual/translingual,  
her research interests further expand on translanguaging, linguistic ideologies and cultural essentialism in 
Japan. 
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