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2016 年 2 月 16 日 

 

UNWTO・観光庁・奈良県共催国際会議 

 

  “Travel and Tourism as a Value Creating Industry 
            Imparting New Life to World Heritage” 
 

 

1.  Continued Commitment to the Siem Reap Declaration 
 

Thank you very much, Harmony.  Good afternoon distinguished guests, 
ladies and gentlemen.  I am Yoshinori Ochi, Director of the Board and 
Secretary General of the Japan Association of Travel Agents.  
 
The first joint conference of UNESCO and UNWTO was held in Siem 
Reap in February last year.  Today, I celebrate the fact that today’s 
meeting is hosted by the City of Nara, which is one of the first cities 
recognized as a world heritage site in Japan.   I am very grateful to 
have had the opportunity to participate in both conferences and make a 
presentation on both occasions.  I take this opportunity to share our 
resolve to work to maintain the balance between tourism and culture as 
we first declared “The Siem Reap Declaration on Tourism and Culture.” 
in February 2015. 
 

 
2.  Educational Tour:  Best practice of ideal balance between tourism 
    and culture 
 
Japan has nineteen world heritage sites, including Mount Fuji, Kyoto, 
and Nara, which are well known throughout the world.  The Japanese 
perceive world heritage sites not just as places to see but venues where 
they can learn but places which help them discover new values.  This 
travel culture has been nurtured by the Japanese school excursion 
system.  
 
 

Almost all students in Japanese junior high and high schools take part 
in 4-5 day trips during their time at school.  1,057,000 junior high school 
and 778,000 high school students travel on school trips every year, 
which means that almost all of the Japanese have had such an 
experience in their teenage years.    
 
School excursions are organized not just for the sake of travel.  Each 
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school choses a theme such as “culture,” “environment,” “peace,” etc. 
for the trip and the students are required to learn along these themes 
while on the trip.  Last year, 47.5% of the junior high school students 
visited Kyoto and Nara and if we include Nikko, Hiroshima and Okinawa, 
the percentage of students who visited world heritage sites on their 
school trips amounts to 58.4%. More than half of the junior high school 
students visited world heritage sites.  On the other hand, 28% of the 
high school students, went to Okinawa, 17.8% went to Kyoto and Nara, 
and 6.9% visited Hiroshima.  World heritage sites were visited by 53% 
of the high school students who went on school trips last year.  
 

→(slide two)  

 

What is even more important, though, is the fact that destinations are 
chosen by each school and thorough learning and careful preparations 
are made for every trip.  During the year, the travel company in charge 
suggests itineraries and the final program is designed in collaboration 
with the teachers and students of the respective school. 
 

Here in Nara, university affiliates, elementary, junior-high and high 
school teachers, Nara National Museum and other organizations 
collaborated and published a textbook titled “Studying the Lovely World 
Heritage of Nara.”  The textbook is available to all students.  The travel 
industry has also supported this initiative with ideas and tour plans.  
 

Let me illustrate my point.  A school chose Nara as the destination of 
its annual school excursion and the research theme for the year was 
“Green tea.”  The students practiced tea ceremony throughout the year 
and during the trip to Nara, performed an Urasenke tea ceremony at the 
Kasuga Taisha Shrine.  For the students, the Kasuga Taisha Shrine 
became much more than just a historical site.  It was the place where 
they participated personally in the preparation, serving and drinking 
green tea in an Urasenke style tea ceremony.  
 
One of the companies in charge of school trips charters Kofukuji Temple 
in Nara and organized “Night Museum” events included in the school trip 
programs they offer.  Both examples show that world heritage sites are 
not just remnants of the past but also a stage of experience and the 
travel companies have created a new perspective in the existence of 
world heritage.  
 

 

Japanese consumers have gained such kind of experience. 16,200 
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Japanese have completed the civil World Heritage Certificate Program.  
Japanese travel companies have developed sightseeing tours offered at 
prices similar to those of school trips in order to satisfy the demand for 
intellectual satisfaction by their clients.  
 

 
3.  From Source Market to Destination  
    (Tourism growth and sustainability) 
 

World tourism continues to grow.  1.36 billion people are expected to 
travel abroad in 2020.  Asia will generate 318 million travelers or 23.4% 
of the market, which will be a major driving force of the world’s travel 
growth.  Japan has also attracted attention with the outstanding 
increase of foreign visits to Japan last year which grew by 50% up to 
19.7 million.  The drastic increase has been a cause for concerns about 
negative impacts on travel destinations, especially in terms of damage 
on natural and cultural heritage and the sustainable development of 
travel has become a major challenge in the world.  
 

 

4.  “Preserve,” “Convey,” “Create new value”:  SDG created by cultural 
    tourism 
Is it possible to “preserve” and “convey” the meaning and value of 
cultural heritage through tourism?  Larger number of tourists generate 
larger profit for the receiving destination, which creates jobs and 
supports the local economy.  However, the generated profit is then 
reduced by the increased cost of rehabilitation of the used resources.   
 
Can we say that this is an ideal situation?  Is this indeed the “Best 
Marriage”?  Dr. Taleb Rifai, UNWTO Secretary-General has used the 
word of “Best Marrige”, appealing the necessity of ideal balance and 
relationship for sustainable tourism development. 
 
Ladies and gentlemen, 
if we take one more step, we can further enhance sustainability by 
imparting new life to historical and artistic values.  The example of the 
school trip which uses a historical site as a stage for a special experience 
gives the answer to this question.  
 

Last year, at the meeting in Siem Reap became an example of using a 
world heritage site as a stage for a special experience.  The stage was 
the lit up Angkor Wat, which hosted the gala dinner of the Conference.  
The site began to be used as a stage for special events in 2003 when a 
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Japanese travel company organized a light-up concert.  Since then, the 
world heritage site has been a permanent stage for many special events 
appropriate for a site of such a great value.  
 

We believe that cultural tourism is indeed the only way to go if we want 
to preserve, convey and add new value to world heritage.  Also, the 
value created by cultural tourism is the driving power of sustainable 
tourism development. 
 
 
5.  The three activities promoting the popularization of cultural tourism 
 
As a representative of the Japanese travel industry, JATA’s mission is to 
be a value-creating industry.” Cultural tourism is one of the pillars of such 
an industry.  JATA has proposed three major activities and is 
implementing projects in accordance with its proposal. 
 

 

(1) One:  Popularization through UNWTO category at Japan Tourism 
Awards 

 
Two years ago, Japan became the 41st signatory country with 4 
associations and 8 companies signing the Global Code of Ethics for 
Tourism and 6 of those companies are members of JATA.  In order to 
promote the popularization of the Code, JATA established the Japan 
Tourism Award commendation program, including a first-in-the-world 
UNWTO category and named it the Japan Tourism Award for 
Responsible Tourism in collaboration with UNWTO.  
 
This year, we will bring up the remarkable merits of cultural tourism.  
There are many examples of companies that have set their business 
mission in line with the continual preservation and popularization of 
culture and creation of new value and we will introduce these companies 
as examples of best practices at the Japan Tourism Awards 2016.  
 

 (2)  Two:  Contributions to Angkor Wat Restoration Program  
 
Japanese travel companies have been involved individually in the  
preservation of world heritage sites.  At Angkor Wat in particular, we 
have been making contributions for the restoration of the wells and 
building schools since 15 years ago.  
 

This year, it is our intention to spread this practice throughout the 



5 
 

industry.  We will initiate a program which will raise funds in 
collaboration with the Japanese government and the Federation of 
Economic Organizations to help Prof. Ishizawa of Sofia University, who 
has been playing a pioneer role for the restoration of Angkor Wat.   
JATA will support Prof. Ishizawa’s activities through setting a  
Restoration Fund which will allocate funds raised through tour sales 
by its members.  
 
Our idea is to create tours which will acquaint the participants with the 
historical background and cultural value of the historical remains and 
allow the participants to take part in restoration works and interact with 
local people.  We plan to develop this program as a model project. 
 

 (3)  Three:  Popularization of the school trip system 
 
138,000 Japanese high school students go on overseas school trips 
while 44,000 foreign students visit Japan on educational tours.  The 
Japanese government is working on expanding mutual exchange 
through expanding the sister-school affiliations.  
 
The Japanese travel industry will appreciate study tours to Japan which 
convey the importance and deep meaning of world heritage.   
 
Further more, we intend to promote the implementation of the school trip 
system as part of the general school education in the Asian countries 
which have witnessed a rapid tourism growth.  The popularization of 
this system will have a rippling effect on the local communities and all 
the people who are involved in it.  
 

 

7.  Conclusion 
 
We will continue to protect world heritage, popularize it and impart new 
value to it.  We are aiming at becoming an industry which, achieving 
these goals through the advancement of cultural tourism, creates value. 
Let’s do our best for the sustainable development goal !  
 
Thank you for your attention 


