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Discussing Accessible Tourism:  
Towards Establishing and Planning Content for Language Classes

Matthew W. TURNER

Abstract
This paper provides an edited presentation of an interview that took place between the writer and 

Josh Grisdale. Josh is founder of Accessible Japan; an online service that produces and shares 
information about the accessibility of tourism locations and hotels across the country. With an aging 
demographic and the number of inbound international visitors to Japan both rapidly increasing, as well 
as broader shifts in societal attitudes, inclusivity, accessibility, and accommodation are considered key 
points of interest in the field of tourism. For learners studying English for the specific purpose of 
tourism, an accessibility emphasis must be an essential theme throughout any relevant educational 
syllabi. This paper is the first part of an ongoing project that explores dialogic ways that language 
teachers can connect and collaborate with content specialists as part of a continuing professional 
development process towards planning and creating appropriate learning materials. 

Introduction

Accessible Tourism refers to the collaborative processes between stakeholders to enable people with 
specific requirements, such as mobility, vision, hearing, and cognitive dimensions of access, to function 
independently with equity and dignity through the delivery of universally designed tourism products, 
services, and environments (Darcy & Buhalis, 2011, p.10). In academia, Accessible Tourism has also 
been termed Barrier-free Tourism (Berthold, 2005), as well as Inclusive Tourism (Scheyvens & 
Biddulph, 2018), for example, with each exploring similarly related themes. The broad topic of 
accessibility is regarded as a key concept in tourism studies (Lominé & Edmunds, 2007), and is a central 
principal of the United Nations’ sustainable development goals (SDGs). In Japan, a country with an 
aging demographic and a rapidly increasing amount of inbound tourists visiting, a focus on tourism 
accessibility is a warranted concern (Henderson, 2017). For undergraduate learners studying English for 
the specific purpose (ESP) of tourism (Fujita, 2020), an emphasis on accessibility could be considered an 
essential theme within associated curricula preparing learners for careers in tourism. 

This paper represents the first part of an ongoing project that explores how a practitioner with a 
background in language teaching interacts and collaborates with someone knowledgable in Accessible 
Tourism towards the planning, creating, and implementing of appropriate learning materials for students. 
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This process resembles similar collaborative arrangements of establishing and realising links between 
content and language in institutional settings (Brinton, 2012; Pawan & Ortloff, 2011), however with 
more of an emphasis on a teacher’s personal actions towards consolidating knowledge of specialist 
discourse in an ESP context, an area of which is largely uncharted in the ESP literature (Basturkmen, 
2019). As such, an interview between a language teacher and a content specialist is presented here, 
illustrating the writer’s interdisciplinary attempts to learn more about Accessible Tourism through 
dialogue with someone with rich knowledge in the area. Josh Grisdale is the founder of Accessible 
Japan (Grisdale, 2019); an online service that offers information about accessibility across the country. 

Interview background

The following interview was conducted face to face on November 26, 2019. In response to the task of 
developing class materials for a communicative language course for university learners studying 
tourism, Josh was identified as a worthwhile and reliable informant to correspond with about 
accessibility. In the lead up to the interview, Josh was invited to address a group of undergraduate 
students about his work and interests as part of a series of extracurricular lunchtime talks conducted in 
English. Following the session, a set of questions were devised and shared with Josh for consideration. 
The interview took a semi-structured approach, combining the pre-planned questions with follow-up 
questions, and additional reflections from myself as the interviewer throughout. The interview presented 
here has been manually transcribed from the original audio recording, and then further edited, trimmed, 
and reconstructed in places for overall readability and clarity of content purposes. The original audio 
recording of the interview in its entirety is available upon the reader’s request. 

Introducing Josh Grisdale and his activities

In the opening section of the interview, Josh was asked to introduce himself, and talk about the 
reasons for why he decided to set up his online project, as well as share information about his own 
disability and experiences with accessibility. 

Matthew: Could you introduce yourself and tell me about the type of work that you are involved 
with? 

Josh: I’m originally from Canada. I was born in Toronto but grew up in a small town nearby, on a 
farm. Now I work in Edogawa in Tokyo and have been working as a webmaster for about seven 
years. I worked at an NPO previously and have been in Japan since 2007. The first time I came to 
Japan was in the year 2000 and I came for a couple of trips and really enjoyed it, so that’s why I 
wanted to return and stay. In 2016 I became a Japanese citizen. 



Turner：Discussing Accessible Tourism 123

Matthew: What was part of your decision to become a Japanese citizen?

Josh: I felt that I really wanted to stay in Japan permanently, and wanted to give back to Japan, 
because I’ve lived here for so long and I’ve had a lot of great experiences here. I’ve received a lot 
from Japan and the Japanese government that I thought that if I wanted to be here, I should 
contribute to society in terms of the future of Japan. So, for things like being able to have my say 
in politics or to vote was very important for me, so these were my main reasons. So, I’m no 
longer Canadian and when I returned recently, I had to get a visa to go back to my home country. 

Matthew: So, as well as your full-time job as a webmaster, you also have your own side project, 
although you mentioned earlier that this is more than a side project at the moment. Firstly, could 
you tell us about what the Accessible Japan website is, and the services related to it, and what 
made you decide to set it up? 

Josh: I should probably explain that I have a disability and I am a power wheelchair user. I have 
cerebral palsy. So, around the time I was born, there was a problem related to some sort of brain 
damage or lack of oxygen. They are not quite sure in my case what it was, but my parents 
realised at about six months old that I wasn’t developing in the same way my older sister had. 
They took me to the doctor, and it was decided that I probably had cerebral palsy and so both my 
arms and my legs are affected. So, I’ve never been able to walk, and I’ve been using a power 
wheelchair since three or four years old. So, this obviously paints a different perspective on my 
world and even though I have a disability, I really love to travel and having come from Canada to 
Japan, I’m sure you can guess that I’m an adventurous type of person. So, I like going to different 
places, but of course whenever I go somewhere new, there are lots of risks and challenges. For 
me, I like to know what I’m getting into, so I found that whenever I went somewhere on vacation 
I would always look up information about accessibility. So, for example, if tourist locations I 
want to go to are accessible or not, the transportation, or how to use the toilets in that country. So, 
I’d always be looking information up. Going back to the point about citizenship, because I want 
to give something back, I felt that whenever I came to Japan there was not enough information in 
English available on accessibility. I thought, "well, that’s something I could do to give back to 
Japan", because I speak both Japanese and English, and have the authentic perspective of being a 
person with a disability. So, I started Accessible Japan to provide English information on the 
accessibility of tours, locations, and hotels, as well as a lot of basic information as well. With 
Japan heading into the Paralympics and Olympics, it has almost become a part-time job. 

Matthew: You mentioned the Paralympics and the Olympics, have you noticed more users 
coming to the website with more inquiries? Has there been some real differences that you’ve 
noticed?
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Josh: Yes there is, definitely. Users are growing year on year, and right now I think there are 
about 80,000 people per year coming to the website. So, that’s definitely grown quite a bit. The 
content is also growing, so that definitely helps, but particularly during the Rugby World Cup, it 
also spiked a bit for a while. I had somebody who went and used the accessible seating at some 
of the matches. I wrote a blogpost for the website, and so that was really quite a popular one and 
people were very interested. 

Matthew: Could you tell me some more about the content and kinds of services you provide 
through the website? 

Josh: Originally it started off or as a blog, so I would just go somewhere and start writing, and 
for one year it was like this, but then because I had a contact form on the website, I got a lot of 
questions. So, because of that, there would be things that I hadn’t thought of before. I think that it 
is easy for people who are not disabled to think that all people who are disabled use wheelchairs, 
and that was actually my perspective as well. So, I would always write from that perspective, but 
I would get a lot of questions about things like bringing guide dogs to Japan and how to go about 
doing that, or if American sign language could be used in Japan. As I got these questions I 
thought “oh, I had never thought about that, and I guess there is a need for that to be added to the 
website”, so I started adding general accessibility information sections. On top of this, there are a 
couple of major issues right now, and one is that hotels are in very high demand, but in low 
supply. There are very few accessible rooms at hotels and also the information is not really 
available on a lot of hotels’ websites. So, I made a database of hotels with accessible rooms. As 
well as this, we go to tourist locations and write about what the accessibility is like there. There is 
also a section about accessible tours that are available for people to be introduced to, and also a 
forum for people to ask questions. For example, I was recently asked about the loop bus in Kyoto 
and whether it was accessible or not. So, I contacted the company and found out that it was 
accessible, but that they’d actually closed down the line, so I need to get that kind of information 
out there so that other people can find that out as well. 

Matthew: What has been the general process for you? For example, if you visit a place and you 
find that there are some issues, do you speak directly to the company at that point? Or, do you 
share the information on your website? 

Josh: A little bit of both. Starting off I didn’t have any clout, but now I’m in a place where people 
know who I am and take input more seriously. For the most part, what I do is just basically 
describe what accessibility is like at that location, because a lot of people don’t really know what 
the place is about just by looking at the websites, and what is successful or not. Particularly I 
think the biggest challenge for me when I started was just looking from my own perspective, but 
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I’m trying to be a bit broader now and basically just describe accessibility as it is. For example, 
some things for me as a power wheelchair user I can’t do, but if you use a cane, it would be 
possible for you to do. So, if I say places aren’t accessible, people who use canes might think that 
they shouldn’t bother going there, when it is actually fine for them. So, I can’t really say what is 
and isn’t accessible because everyone’s needs are different, so I basically describe some potential 
challenges, what is available, for example, if there is or isn’t an accessible toilet on site, and if 
people might want to use the toilets at stations before they go.

Matthew: With tourists that have come to Japan and used your service, do you get a lot of 
feedback from them after their visits? For example, if information was exactly how your website 
described, or if there’s been some changes.

Josh: Yes, I’ve had both, I’ve had some people let me know that things have changed. This is 
great for me because I do the website myself, so if I don’t go back again, I won’t know of any 
changes. One example is Meiji Shrine, I was there and had written that there was a long gravel 
path and nothing smooth to walk on, and I happened to go back there for a different reason, and 
they had put down a walking path there. So, if I hadn’t have gone back, I would have assumed it 
was like that the whole time. I’ve also had some very encouraging remarks that the information 
was essential, and that if they hadn’t had that, they would have had a more difficult time. I’ve also 
had people say that they were under the impression that they couldn’t go to Japan because they 
figured that Japan was not accessible, so they said that they found the website and that it had 
encouraged them to take the step towards going to Japan. 

Defining Accessible Tourism

This next part of the interview focused on some of Josh’s personal insights about Accessible Tourism. 
In this section, broad definitions are introduced, as well as an exploration into some of the implications 
of accessibility, and the origins of certain assumptions and attitudes regarding disability and tourism. 

Matthew: Generally speaking, what is your definition of Accessible Tourism? Is there a general 
definition that you tend to give people? 

Josh: There are two or three main terms that are used along with Accessible Tourism. In Japan, 
people say Universal Tourism, which is a Japanese phrase taking universal design and tourism 
and putting them together. I like this idea, but it doesn’t grasp everything. Accessible Tourism, as 
a term is very obvious, but there is another term too, which is Tourism for All. This is kind of the 
best option because it is saying that tourism is for everybody and it encompasses all aspects of 
society and abilities. Accessible Tourism tends to have the main image of being related to 
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disabilities, which is important, but then it sort of becomes its own unique thing, which is also 
not very helpful either. It is important to remember that people with disabilities are just like 
everyone else who want to travel as well, with different interests, needs, and abilities. For 
example, some people might want to go to an art gallery whereas others might want to go to a 
sporting event, so they both may have a disability, but their interests are still very different. So, I 
would say that all of these terms are about ensuring that all parts of the tourism supply chain can 
be accessed by everyone, basically. Of course, there are different options for people who want to 
have the safety of an accessible-only tour, whereas there are other people that want to do as much 
as possible just like everyone else independently. So, it is about ensuring that there are no 
unnecessary roadblocks to travel. 

Matthew: Do you think that there is an assumption that people with disabilities need to be 
accommodated for, when in actual fact most people would prefer that things would be open for 
everyone in the first place so that special changes wouldn’t have needed to be made.

Josh: Exactly, and there have been different models of disability. Up until now there has been the 
medical model of disability, which says that the reason I can’t access a store is because I have a 
disability, so it is putting the emphasis on me. As if I am the problem and not the store, and that if 
I didn’t have a disability, I could access the store. Whereas, the new model now is the societal 
model, which says that because a store built a step, that means that not everyone can get in, only 
some people can get in. Removing societal barriers will make it accessible for everyone, and if 
people were thinking in this manner to begin, then they wouldn’t necessarily have put a step there 
in the first place. I think it is a strange issue whereby businesses can justify how expensive 
renovations would be, but in reality if from the beginning they had been thinking about 
everybody, then they wouldn’t have the need to make changes later, and may even save more 
money in the long run and potentially generate more income. 

Matthew: What I’m finding with just the word ‘accessibility’ is that it relates to all manner of 
things. Previously, I had a very narrow idea of what Accessible Tourism was. Do you think that 
accessibility is an attitude or perspective that people need to learn and learn to see? As a currently 
able-bodied person, it may be very easy to overlook some things. 

Josh: Humans can be very near-sighted, I think, and I like how you said that you are currently 
able-bodied. You don’t know if you might have an accident or become disabled, and if you are 
lucky and gradually lose your ability as your get older, then you may find yourself having similar 
needs to myself. I would say that education is one of the vital aspects, but before that I think it is 
important to have exposure to diversity and disability from a very young age, and I think this is 
something that Japan could improve on. Right now, there is still some segregation in schools, so 
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up until elementary school, people all go to the same school, but it wasn’t always like that. The 
biggest challenge is, in Canada, people would go to the same high school as well, because the 
system means that you go to your local high school. However, in Japan you’re more likely to go 
to a school that you have an interest in. So, because of that, not a lot of those schools are 
accessible to people with disabilities, and they end up having to go to special schools. This might 
just be because of a physical requirement, and even though they don’t need to go to such a school, 
this then makes it more difficult to enter university. So, I think more inclusion in the educational 
system will help others who are in the same system to realise that there are people with different 
abilities and different needs, and this will then help people to naturally include accessibility into 
their thinking and design. In education, for those hoping to go into the tourism industry, for 
example, I think that the most important aspect of the education process is to understand that 
people with disabilities exist, of course, but also that it is economically viable and responsible to 
include everyone and ensure the market is as big as possible.

Matthew: Disabled people tend to travel with an assistant or helper, which means more people. 
You point towards the economic benefits that accessibility could bring, I wonder if you happen to 
know any details about how this has been proven? 

Josh: Firstly, from personal experience, when I went back to Canada recently, usually I would 
have just gone by myself, but because I can’t do that I had to buy two plane tickets, which meant 
that the airline got an extra sale. In Canada, my helper bought about 500 dollars’ worth of 
souvenirs at the airport to bring back to Japan. So, just because I went to visit my family, the 
economic footprint was larger than if I had travelled on my own. In addition, there has been 
research in the United States and the United Kingdom with data showing that, on average, 
disabled people tend to travel with two companions, as well as spending more time at a location. 
Due to the extra needs involved in travelling around, things can’t be done at the same pace as 
someone else, so people may end up staying an extra two or three days. So, more people and 
more time means that more money is being used at locations. In fact, in the United Kingdom, 
there is a general concept known as ‘The Purple Pound’, which describes the economic benefits 
of being accessible. Also, on the top of logistics, there is also an emotional aspect attached 
regarding brand loyalty. For example, if someone has a bad experience with one company, they 
won’t go back to them. This also has an amplifying effect too, for example, if I go to ‘Company A’ 
and they don’t have an infrastructure for accessibility, and then I tell my friends and family about 
this, they are more likely to not use ‘Company A.’ So, this probably has an unseen effect on the 
market. 

Matthew: Is there a trend for some companies to be more proactive than others? 
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Josh: In Japan, there are two cases that come to mind. One hotel chain, a popular business hotel 
brand, were by law expected to have one accessible room. However, the previous president really 
didn’t like that, so for inspections an accessible room would be created, but once the inspection 
had passed, they would return it to a normal room. The president got caught and his daughter 
took over and is now more focused on inclusion and putting in accessible rooms at all of their 
hotels, as well as other things such as more diversity in the way they handle things. Since then, 
they have become more profitable since they have become more inclusive. Another hotel chain, 
since Japan’s economic bubble began ending, started to lose more and more customers. So, in 
order to stand out, they wanted to make accessible resorts, and over a number of years, they now 
have about 30% of their rooms as being accessible, which is a long way above requirements. Due 
to this, they have a strong customer base and have found that the repeat customers with 
disabilities are higher than repeat customers for people without disabilities. Repeat customers is 
something that hotels want because it means a steady income, and a higher occupancy rate of 
rooms. This undermines the idea that if you make accessible rooms, nobody will use them, and 
the rooms will lose money. 

Understanding Accessible Tourism in Japan 

In the third part of the exchange, Josh was asked about the specific accessibility situation in the 
context of Japan. Again, Josh recounts his own experiences, as well as drawing comparisons between 
Japan and some other countries. 

Matthew: I imagine that some countries and locations are more aware and proactive about 
accessibility than others. What’s the position like in Japan and how has Japan been successful at 
addressing these issues? What kind of innovations have there been, and where could more be 
done? 

Josh: When we think about accessible tourism there is a supply chain. Some parts of Japan are 
doing really well, and some parts are lagging behind. Something that has been done really well is 
public transportation, and it is a lot easier to get around on public transportation in Tokyo than it 
is in Toronto, for example. For years the TTC (Toronto Transit Commission) have been saying 
they are going to make it accessible, and even now only half of the stations are accessible. 
Whereas in Japan, when I first came in 2000, I would say that 30% of the stations in Tokyo were 
accessible, but now over 95% of the stations are accessible. The Ministry of Land, Infrastructure, 
Transport and Tourism have a requirement now that any train station that has over 3000 daily 
visitors must be accessible, and so because of that, almost all of the stations in Tokyo are 
wheelchair accessible. So, whenever I go out somewhere, I don’t really need to think about if I’m 
going to be able to get off at the station of the place that I’m going to, and now I’m actually 
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surprised when I can’t. So, this area has been done really well, and that is because there have 
been laws put in place before 2000. 

Matthew: Were there times in the past when you couldn’t get off at a station? 

Josh: Yes, the first time I came there were many times when I’d maybe have to get off the train a 
station early and walk the rest of the way. Or, there was a station where I was staying that didn’t 
have elevators to get up to the ticket booth, although they had them to get to the platform. The 
problem was that there was a shopping mall under the station, so if I could use the shopping mall 
elevator, I could get to the station. However, the thing was that the shopping mall closes at 8pm 
and opens at 10am, so I could only use the station between those times. And there would be other 
time, for example at Akihabara station, where the only elevator available was an industrial 
elevator, I was able to use it but had to go up through the back of the station and then through the 
garbage area, so it wasn’t very pleasant. Every time I came back though, the progress was 
incremental, and I could see the changes, which is why I think Japan is taking things seriously. 

So, transportation is really good, unfortunately, going back to tourism, Japan has been quite 
slow to catch on, in general. There wasn’t actually a tourism agency until 2006, I think, and at 
that point there was perhaps only 30 people or so in the office, but now there are more than 300 
people. The government is thinking that as the population ages and the working population 
decreases, they need a way to increase the GDP (gross domestic product), and one of the easiest 
ways to do that is to increase tourism. So, while transportation has been improving, things like 
hotels and access to tourist locations didn’t really start developing until recently. For hotels, there 
were some laws and rules about this, but the general way of thinking was that people with 
disabilities don’t travel much, and that if they make accessible rooms, they’ll just lose money on 
them. So, this is a strong image that still exists to this day, and I think because of that, there aren’t 
many accessible rooms that are made. The requirement of the law is that for hotels with less than 
50 rooms, accessible rooms are not required, and for anything above 50 rooms, they are required 
to have only one accessible room. So, for hotels that have up to 300 rooms, they are still only 
required to have one accessible room, so most hotels figure that it is not going to make them any 
money and don’t want to go above and beyond what the requirements of the law are. Usually 
there is only one option of hotel room, usually a standard type room with a view of the building 
next door, for example. So, in that area things are lacking, and they are really feeling the pinch 
before the Olympics and Paralympics. In other countries like the United States, there are a 
number of requirements for accessible rooms, so for example, 3% of hotel rooms have to be 
accessible for people with disabilities, and on top of that, another 5% have to be accessible to 
people with hearing or vision disabilities, so there are a lot more rooms. With the Americans with 
Disability Act (ADA), you are supposed to have access to all kind of rooms, so for example, 
they’ll be an accessible standard room, an accessible deluxe room, and accessible suites, with all 
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hotels required to have those. So, this is an area that Japan is really lacking in. 
For tourist sites, there has definitely been a big improvement. For temple and shrines, 

particularly the bigger ones, there has been a lot of increases in accessibility, and I think that 
actually has to do not just with tourism, but because of the aging population. I was in Miyazaki 
recently, not a particularly big place, and I wouldn’t have expected much accessibility there. 
However, I went to a main shrine there and they had ramps set up, and I thought that was 
impressive. The reason was that there was a wedding taking place and they wanted grandparents 
to be able to come, so they put ramps in for that reason. So, that’s one of the reasons why things 
are changing, but also the government is putting a lot more thought into increasing accessible 
tourism in Japan. 

Matthew: So, in relation to what you said, there seems to be an assumption that people with 
mobility issues won’t travel in the first place. Do you feel that this thinking exists? 

Josh: It is a ‘chicken and egg’ kind of thing. For example, when I was growing up in Canada 
and visiting the chiropractor, they had a ramp, but it was a detachable ramp, so they would only 
put it out when it was needed. When my mother asked why they didn’t just leave it out, they said 
that they didn’t get many people with disabilities. The thing is, when you are someone with a 
disability and see a step into a place, you don’t necessarily assume there is a ramp available, and 
you don’t want to ask all the time and receive rejection. So, people stop asking, and the people 
inside buildings think that nobody in wheelchairs are coming, so there is no reason to have it, so 
it becomes a vicious circle. I think there is still a part of that in society in Japan. In fact, I was at a 
presentation recently, and someone from ANA (All Nippon Airways) was talking about the 
number of people with a registered disability. Of all their customers, roughly 0.5% were people 
with disabilities. So, although this doesn’t add up to the total population of people with 
disabilities in Japan, they compared it to some foreign airlines and found that some of these 
airlines had up to 1.5% of total customers with disabilities. So, the rate of people with disabilities 
is equal throughout the world, but there are differences in the amounts of people taking advantage 
of services. The person working at ANA commented that this may be a part of Japanese culture, 
in that people don’t want to make a nuisance for themselves and create extra work for others. So, 
if the customer base is not there, airlines don’t feel that they need to improve. 

Matthew: You also mentioned that in the United States having have different classes of hotel 
rooms that are all accessible. Is this because they are built with universal principles in mind to 
begin with, rather than adapting what they already have? 

Josh: I think that there is a difference in approach and culture for sure. In the United States, there 
is more of a focus on people’s rights and the right to access, and there is also a lot more history 
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behind it too, ADA has been around for almost 30 years, for example. I think in general, the law 
applies for any new hotels or anytime a renovation is being done, so up until a renovation is 
carried out you’re allowed to be as you are. But over time, new buildings have been built, so 
accessibility has increased. The fear of litigation in the United States is also much higher than it 
is in Japan, and although Japanese laws are being a bit more anti-discriminatory towards people 
with disabilities, there is no real bite to them, and they are followed more like guidelines. For 
example, if you feel that you have been discriminated against, you can go to your city hall and 
make a complaint, and the city hall will act a mediator between the two. Hotels, for instance, are 
required to provide appropriate accommodation, but there is no real definition of what that is. A 
hotel may then say that financially they are unable to do something, so then that may be the end 
things. 

Matthew: Appropriate accommodation is an interesting term and it is something I’m familiar 
with in regard to education. I agree, it seems like an ambiguous phrase.

Communicating and studying about accessibility 

This part of the interview considers firstly what the role of communication is in tourism with regard to 
sharing and providing accessibility information, before turning attentions to education, and what kind of 
language and activities learners could be introduced to. 

Matthew: Something that I often find permeates through all areas of tourism in Japan is the way 
that some information is not adequately communicated to different groups of people, this can be 
seen during emergency situations at airports and train stations in which multilingual information 
is not fully thought through, with the information given often being very basic. Could you tell me 
how this relates to accessibility? 

Josh: This is definitely a universal thing, whereby there will be a lot of information in Japanese 
and very little in English, and even more so with regard to accessibility. For example, a lot of 
times in the FAQ part of Japanese websites it will often mention about accessibility, but then this 
information doesn’t get carried over to the website in English, and I don’t really know the reasons 
for this. I would assume it is for budgetary reasons for why they do this. This happens a lot with 
regard to tourist locations and hotels, which is of such importance for disabled people who want 
to visit Japan. Although things are getting better, you’ll see times where the Japanese hotel 
website will have information about accessible rooms, but if you look at the English site, then 
there won’t be any information about these rooms. Also, with regard to communication is the use 
of words. For example, quite frequently people using English will search for the term ‘accessible 
room’. whereas in Japan if they do produce an English website, they’ll use the term ‘barrier-free 
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room’. This was originally a European term used in academic circles rather than everyday life, 
but one that has got picked up in Japan and proliferated to everyday life. So, I knew someone 
who was looking for an accessible room, and he said that it took him searches of four or five 
hotel websites before he realised that the universal room actually meant accessible room. He 
thought universal was similar to a king size or deluxe room and didn’t realise that this meant 
accessible room. So, communication is a huge problem and people want better information. 
There is a yearly report from the United Kingdom, and one of these reports said that 92% of 
people who have disabilities, before they go to an unknown place will research to find out 
whether it is accessible or not. The report also said that if there is no information, over 50% won’t 
take the risk, because they don’t want to go and just be disappointed. So, having information on 
websites is essential for tourists with special needs to come to Japan. 

Matthew: On your own website you have a glossary of Japanese to English terms. Thinking as 
an English teacher, I’m very interested in the language around accessibility. With regard to 
English learners, what kind of terms would you introduce to them? 

Josh: I think it is a collaboration of people asking questions and finding out how to say certain 
things in Japanese and English. For students, there are really specific terms related to disabilities 
that are for the most part quite private, so there is no real reason to know, or even ask about these 
kinds of things. However, there are words like ramp, which in Japanese is スロープ (slope). In 
English, the connotation of a slope is more of a naturally occurring thing, rather than a ramp 
which is a man-made object that is detachable or permanently attached to something. Also, 
multipurpose toilet, which in Japan people may understand as a disabled toilet, so this is another 
area of difficulty. The term handicap is often used too, which in Japanese is ハンディの人 
(handicapped person). This was translated a long time ago but has continued here perhaps 
without the negative connotations that you would have in other parts of the world, which may 
offend some people. So, I’ve heard stories of people having difficulty communicating with station 
staff that they want something, such as a portable ramp. For people coming to Japan, I think that 
knowing terms such as ‘barrier-free’ are important to learn, and also for people in Japan to know 
about the word ‘accessible’. 

Matthew: It seems that there are a lot of terms available, but it doesn’t seem that is agreement on 
the terms.

Josh: Yes, I think it is a good opportunity to learn, especially with the Olympics and Paralympics 
coming up. I also think that we should focus less on people with disabilities and more on 
infrastructure, so things like how to say accessible toilet, ramp, or elevator, as well as mobility 
aids such as electric wheelchair or manual wheelchair, a lot of people have trouble with these 
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words. In Japan, I think there is an idea that people with disabilities tend to be pushed around in a 
hospital-type wheelchair, and not so much moving around independently. So, due to this, if you 
tell someone you’re in a wheelchair, they’ll say they will be able to life it up, but my wheelchair 
weighs 130kg, so the way of handling it is very different. On things like airport buses, for 
example, people with wheelchairs have very different needs, some have their wheelchairs folded 
up, and some others can’t walk at all. So, I think that mobility aid terms and other accessibility 
components are definitely important words to have. 

Matthew: Instructing students on language is one area, but also what kind of activities would 
you recommend teaching students in a classroom setting? 

Josh: I think in general, a good thing to try would be to borrow a wheelchair and go out to a local 
area to see how many places you can get into. This will change a lot of people’s perspectives. I 
think it is also important to meet with people who have disabilities and ask them about these 
things, because I think a lot of people, especially students, have had little exposure to people with 
disabilities. So, invite someone who is open and will answer questions honestly, and this will 
help people to understand that “oh, they are just like me”, for example. It would also be 
interesting to find out about people’s hobbies, for example baseball, and whether baseball 
stadiums are accessible or not. 

Matthew: And, for students that are currently still studying, what are some things that they could 
do now to improve the situation? 

Josh: There are some different application options that use crowdsourcing to provide information 
on locations and accessibility. So, it could be a good class project to go around a local area and 
put in entries for stores that are visited. A lot of the time it does not require detailed information 
and it is often icon-based, so for example you can put in information about the number of steps as 
a digit. For someone like myself, this information is really useful because if I want to find a place 
to eat, then I can just look up places that don’t have steps and don’t have to go around searching. 
So, this is something that everyone can do. My Accessible Japan forum is also a place to provide 
information and answer people’s questions too. 

Matthew: Finally, is there anything else that you’d like to add before we finish?

Josh: I’d like to reiterate that accessible tourism for all is economically viable, and it is a really 
untapped market. It is said that about 15% of the world population have some sort of disability, 
so if up until now that hasn’t been tapped, and all of a sudden you make your business such as 
tourist location or hotel accessible, then you’ve just potentially increased your market by 15%. It 
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is also important to remember that it isn’t just about people with disabilities, some data from 
Europe shows that people using special needs tourism were elderly. So, even if you don’t know 
someone who is disabled, you likely have a parent or a grandparent that is getting older. Some 
people say that they hadn’t thought about accessibility until their mother was in a wheelchair, and 
this is what made them realise about how difficult things can be. With regard to young families, 
such as mothers and fathers pushing their children in strollers, before you’d go to a station and 
you’d have to carry strollers up steps, whereas now that there are elevators, put in originally for 
people with disabilities, it has become beneficial to different groups in society. So, it is an 
important opportunity that is not niche and is a growing market. 
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アクセシブル・ツーリズムにおいての対話：�
言語習得に関しての内容の計画

ターナー・マシュー

［要約］

本稿の内容は、グリズデイル・バリージョシュア氏に対して行われたインタビューの記録である。
グリズデイル氏はアクセシブル� ジャパンの創立者であり、国内のホテルや観光地などで、アクセ
スの容易さについての情報を提供している。今日、高齢者数と来日する外国人観光客数はともに増
加傾向にあり、観光分野の焦点は包括性とアクセシビリティ、宿泊に向けられている。観光に関し
てのアカデミック英語を学習する者に対しては、アクセシビリティは重要なテーマであるべきであ
る。本稿は、現在進行中のプロジェクトの一部として、学習教材の計画と作成に向けた継続的な専
門能力開発プロセスの一環として、語学教員が他の指導内容を得意とする教員とともに協力するこ
とができる、革新的で対話的な方法を探求する。


