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Psychological effects of male beauty
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Psychological effects of male beauty

Abstract : Not only women but also men do makeup. Because of expecting psychological effects on the makeup.
There are self- effects and other-effects. Self-effects mean increasing the aggressiveness and self-confidence. There is
also relaxation effect. Other-effects mean impression management and so on. Makeup for man is not only beauty but
also change one's attitude and behavior as psychological effects.

Key words : male, beauty, makeup, psychological effect
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