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Automotive design using IKEA effect to call one's car a "beloved car"
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Abstract :

The IKEA effect is where people tend to value an object
more if they expended more time and effort. Therefore,
in this study, we will look into the meaning of IKEA effect
and how it could effect the Automotive scene. In addition
to that, we conducted a survey to dive deep into what
really makes a car a “beloved car”.
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By doing so, we found out that washing your car with
your hands made the owner feel more affection. Thus, we
designed a car that incorporated the aspect of washing
your car with your bare hands to give the owner love
towards the vehicle, making the perfect IKEA effect car
that one can call a “beloved car”.
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