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This paper examines how the perception of "animation" changed in Korea in the 1990s when neo-

liberalism and globalization boom occurred, and how the discourse was then embodied and practiced 

by producers in Korean theater animations. 

Until the 1980s, animation had a negative image in Korea, but in the 1990s, it was recognized for its 

industrial value and even promoted as a state-run support project. What made this possible was the 

commercial success of Hollywood films and animations. At the same time, the globalization wave 

created a sense of crisis that the animation industry abroad would encroach on the domestic industry, 

which was further strengthened as discussions on opening Japanese pop culture began in earnest. 

Against this backdrop, animations of industrial value were required to defeat the invasion of foreign 

works. 

The theatrical animation "Amageddon" (1996) was the work that most faithfully followed this 

discourse and sense of crisis. In terms of concrete practice, they attempted to increase quality by 

borrowing some foreign technologies, such as sound and computer graphics, and tried to imitate the 

Japanese production committee's method in terms of production system. Through this, they tried to catch 

two rabbits, "the promotion of national pride" and "commercial success." 

However, the Korean company's infrastructure and mindset were not corresponding to the Japanese 

production committee's method. The production committee's method had to be consistent with the 

industrial sales strategy, but the planning and production committee of the plan were not organically 

connected to each other and all of these attempts failed. Since then, industrial attempts by Korean 

animation will lead to diversification, including animation for TV and collaboration with Japan, not 

theater animation.  
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